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EXPECTED CP 

OUTPUTS AND 

INDICATORS 

INCLUDING ANNUAL 

TARGETS 
 

 

PLANNED ACTIVITIES 
List all the activities including 

monitoring and evaluation 

activities to be undertaken 

during the year towards stated 

CP outputs 

 

EXPENDITURES 
List actual expenditures 

against activities. 

 

STATUS OF IMPLEMENTATION 

OF ACTIVITIES 
 

 

PROGRESS TOWARDS 

ACHIEVING CP OUTPUTS 

Using data on annual indicator 

targets, state progress towards 

achieving the CP outputs. Where 

relevant, comment on factors that 

facilitated  and / or constrained 

achievement of results including: 

 Whether risks and assumptions as 

identified in the CPAP Planning 

and Tracking Tool materialized or 

whether new risks emerged 

 Internal factors such as timing, 

inputs and activities, quality of 

products and services, coordination 

and / or other management issues 

Fully 

Completed 

Partially  

completed 

Partially 

completed 

Outcome 3:. Implementation of proactive strategies to increase demand and strengthen the delivery of high-quality basic   health services 



Output 2.2: Increased 

access by young people 

to information and 

youth-friendly services 

for sexual and 

reproductive health 

 

 

 

 

 

 

 

Activity 2.2.2 

 Organizing campaign 

advertising events 

 x   

 

 

 Youth Association for 

Habitat (YFH) going on to 

organize advertising 

activities of A Youth Story 

Advocacy Campaign 

(AYS). 1-2 September 

volunteers of YFH and Y-

peer opened a stand in 

Rock’n Coke international 

music festival. During the 2 

days festival volunteers 

informed the festival 

participants about the 

project and project activities 

and they distrubuted the 

project materials like 

condoms, brochures, t-

shirts, badges and stickers. 

25-28 of October YFH 

opened a stand in Trend 

Show 2008 in Lütfi Kırdar 

Convention & Exhibition 

Center. After the local 

advocacy trainings, in this 4 

days festivals volunteers 

informed the festival 

participants about the aim 

of the project, local 

activities like training, 

advertising and the other 

activities in local level. 

Volunteers informed more 

that 800 young people in 

the festival. 

 



 

Activity 2.2.2 Local 

Trainings 

 

19.650,00 
 x   In this period of A Youth 

Story project, YFH 

organized the fisrt step of 

the advocacy trainings. 

There were 3 regional 

trainings between 21
st 

of 

September and 7
th 

 of 

October. First local 

advocacy training was in 

Eskişehir for Middle 

Anatolia region. Training 

was between 21- 23 
rd

 of 

September. There were 24 

participants from Ankara, 

İstanbul, Çankırı, Yozgat, 

Konya, Bursa, İzmit and 

Eskişehir. Second one was 

in Mardin for South-East 

Anatolia RegionTraining 

was between 28 
th

-30 
th

 

September. There were 

again 24 participants from 

Mardin, Diyarbakır, 

Adıyaman, Kilis, Şırnak, 

Siirt and Şanlıurfa. Third 

local advocacy training was 

in Trabzon for Blacksea 

Region between 5 
th

 – 7 
th 

October.
  
There were 21 

participants from Bayburt, 

Bartın, Sinop, Samsun, 

Trabzon and Tokat. 



 

Activity 2.2.3  
Local Trainings 

  x   During the trainings 

participants trained about 

SHRH rights, SHRH statics 

of  Turkish people 

especially the youth, 

communication skills, 

leadership, message 

creating and persuasion. On 

the last days of the trainings 

participants created and 

presented their local work 

plans. Afterwards they get 

the their certificates and 

become a member of A 

Youth Story advocacy 

campaign.     

 Most of the participants in 

these trainings were the 

representatives of Local 

Agenda 21 Youth 

Programme (LA 21) youth 

platforms but there were 

also some participanst from 

Community Volunteers, 

Bartın Romans Association,  

and university clubs like 

Boğaziçi Sociology Club, 

Eskişehir Osman Gazi 

UnivercityYotuh 

Concultancy Unit, Beykent 

University.  



 

Activity 2.2.2 

Local Campaign promotion 

Activities 

 
1.178,67 

 x   Participating  in 

International Izmir Fair was 

the most important activity. 

This year’s topic was health 

for the fair and A Youth 

Story fairstand was there for 

3 days 31 Auguts, 1
st 

 and 

3
rd

 of September. Members 

of LA 21 Izmir youth 

platform informed more 

than 700 young people 

during the 3 days festival. 

They distributed project 

materials. We also had 

another more stand in front 

of the Şanlıurfa city hall for 

1 day. 8
th

 of November 

members of Şanlıurfa 

Youth and Culture House 

informed the local 

community about the 

project.  

      



      A Youth Story advocacy 

campaign finally increased the 

number of cities joining the 

advocacy activities trough 

these regional trainings. With 

these 3 regional extended the 

number of cities implementing 

project activities from 31 to 41. 

First volunteers who trained in 

the regional trainings informed 

the young people in their local 

platforms (LA21 Youth 

platforms, Youth and Culture 

houses, Youth NGOs, 

University clubs). They created 

action teams in each local 

youth platform to work in 

activities. They presented the 

campaign to their platforms, 

city councils, and their local 

governments. 

 Executive council of National 

Youth Parliament discussed 

about A Youth Story Activities 

in their online meetings and 

members of executive council 

supported local activities for 

their region. 

 After the local trainings  A 

Youth Story campaign 

appeared on the press for 4 

times. One of them was in 

Aktuel online newspaper, the 

other was in online Tokat 

newspaper, Yerleşke 2023 and 

last one was in Samsun Haber 

newspaper. The news were 

about the project partners, aims 

of the project, local trainings 

and local activities.             



Activity 2.2.4 

YFH Campaign coordinator 

salary 

 

3.882,00  x  Campaign coordinator facilitates the 

local and national campaign 

activities, supports city delegates 

while organizing local activities. On 

the other hand he deals with 

reporting of activities and project 

budget. During this term he also 

organized local advocacy trainings 

and participated to trainings as 

trainer. 
      

      

      

      

      

      

 


